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Highly competitive

arder to delineate one’s product (uniform higher
ndards in our industry)
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g your business or 1s your business running you!

you rely on “end of the year profits” as your payment for your labor - your
farm 1s your job.

ourself a salary AND budget your business to make a profit on top or

your salary.

OR




After you know your costs THEN determine the
~ price you will charge for your birds



tions aren’t cutting the corner -

ow your costs - e.g. delivery costs

e bird producer 1s not a “get rich” strategy






the cost of construction of pens
equipment (waterers and

1,000/ acre (not including
st of the lan

tize the pen over 15 years

you can raise 2,000 pheasants per acre
a “per bird” cost per year of $.36

Analysis is that it makes no sense to crowd
~ pheasants in the pen



tion is capital intensive

apitalized and having
1it is vitally important






